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WHY EXHIBIT

There are many reasons to exhibit  
but it is essential to focus on your own 
particular situation.

SOME TO CONSIDER MAY INCLUDE  
THE FOLLOWING:

s� *HQHUDWLQJ�VDOHV�OHDGV

s� 6DOH�RI�SURGXFWV�IURP�\RXU�VWDQG

s� ,QFUHDVH�EUDQG�DZDUHQHVV�LQ�WKH�PDUNHWSODFH

s� 5HDFK�D�VSHFLĺF�WDUJHWHG�DXGLHQFH

s� 0HHW�\RXU�FXVWRPHUV��FRPSHWLWRUV�DQG�VXSSOLHUV

s� /DXQFK�QHZ�SURGXFWV�DQG�VHUYLFHV

s� /LYH�SURGXFW�GHPRQVWUDWLRQV

s� 5HFUXLWLQJ�GLVWULEXWRUV�RU�GHDOHUV

s� (GXFDWLQJ�\RXU�WDUJHW�DXGLHQFH

s� 3URVSHFWLQJ�IRU�QHZ�EXVLQHVV

s� 6XSSRUW�\RXU�RWKHU�PDUNHWLQJ�HIIRUWV

BENEFITS OF EXHIBITION

Exhibiting should be part of a marketing 
strategy rather than used in isolation. 

([KLELWLRQV�FDQ�SURYLGH�D�SRZHUIXO�PDUNHWLQJ�WRRO�LI�
WKH\�DUH�SODQQHG�FRUUHFWO\��

7KH\�PD\�RQO\�ODVW�D�IHZ�GD\V�LQ�RQH�ORFDWLRQ��EXW��
FDQ�EULQJ�H[KLELWRUV�WRJHWKHU�ZLWK�WKRXVDQGV�RI�
SRWHQWLDO�FXVWRPHUV�

EXHIBITING CAN HAVE A NUMBER OF  
UNIQUE BENEFITS

7KH\�FDQ�DWWUDFW�KLJKO\�WDUJHWHG�EX\HUV�DQG�
GHFLVLRQ�PDNHUV��<RXU�&RPSDQ\�FDQ�FUHDWH�D�ELJJHU�
LPSUHVVLRQ�WKDQ�XVLQJ�RWKHU�IRUPV�RI�PDUNHWLQJ��/HYHO�
WKH�SOD\LQJ�ĺHOG�ZLWK�\RXU�ELJ�FRPSHWLWRUV��:KHQ�\RX�
FRPSDUH�([KLELWLQJ�WR�RWKHU�IRUPV�RI�PDUNHWLQJ�LW�FDQ�
DFWXDOO\�EH�YHU\�FRVW�HIIHFWLYH�

CUSTOMERS VISIT YOU

Invite your customers and prospects to 
the show, perhaps offering some incentive 
or reason to attend. 

7KH�VDYLQJ�FRPHV�IURP�WKH�IDFW�WKDW�\RX�GRQpW�KDYH�
WKH�FRVW�RI�UHSV�YLVLWLQJ�WKHP�LQ�WKH�QHDU�IXWXUH��7KLQN�
RI�WKH�WLPH�DQG�WUDQVSRUW�VDYLQJV�

Cost of show – (Number of stand visitors x Rep 
costs per visit) = Potential Saving

PRODUCT LAUNCH

If you launch a new product at the show 
you could again be saving money. 

:KDW�ZRXOG�WKH�FRVWV�KDYH�EHHQ�WR�ODXQFK�DQRWKHU�
ZD\�DQG�KRZ�ORQJ�ZRXOG�LW�KDYH�WDNHQ�WR�JHW�LQWR��
WKH�PDUNHW

Cost of show - Cost of product launch (mail shots, 
PR, Advertising etc) = Potential Savings

BUILDING RELATIONSHIPS

One of the most common objectives for 
trade shows is to strengthen relationships 
with current customers. 

+RZHYHU��LW�LV�YHU\�GLIĺFXOW�WR�PHDVXUH��&RQVLGHU�LW�DV�
JRRG��&KRRVLQJ�WKH�ULJKW�VKRZ�
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THINGS TO CONSIDER BEFORE 
BOOKING A SHOW

s� &KHFN�2XW�7KH�6KRZ�+LVWRU\�t�KDYH�D�ORRN�DW��
WKHLU�ZHE�VLWH

s� :KDW�DWWHQGDQFH�GRHV�WKH�VKRZ�DWWUDFW"

s� &DOO�XS�WUDGH�PDJD]LQHV�WKDW�DWWHQG��:KDW�GR�WKH\�
WKLQN�RI�WKH�VKRZ"

s� :LOO�WKH�VKRZ�EH�DGHTXDWHO\�SURPRWHG�WR�\RXU�
SRWHQWLDO�FXVWRPHUV"

s� $UH�\RXU�FRPSHWLWRUV�DWWHQGLQJ"

s� +DYH�YHQGRUV�ZKR�KDYH�SDUWLFLSDWHG�LQ�WKH�VKRZ�LQ�
WKH�SDVW�GRQH�ZHOO"

s� :KDW�KDV�SDVW�DWWHQGDQFH�EHHQ"

s� $UH�WKH�VDPH�FRPSDQLHV�FRPLQJ�EDFN�IURP��
ODVW�\HDU"

s� :KDW�LV�LQFOXGHG�LQ�WKH�FRVW"

s� :KDWpV�\RXU�EUHDNHYHQ�SRLQW"

s� %RRN�ODWH�t�,I�WKH�VKRZ�LV�XQGHUVROG��PD\EH�\RX�
ZLOO�JHW�D�EHWWHU�SULFH��6HH�EHORZ�

s� %RRN�HDUO\�t�RWKHUZLVH�EHVW�SRVLWLRQV�PD\�JR�

s� 6SHDN�WR�\RXU�VXSSOLHUV��+RZ�GR�WKH\�UDWH��
WKH�VKRZ"

PLAN YOUR STAND

How much space are you going to need or 
can you afford? 

Where’s the best spot in the hall? 

6G@S�RS@EkMF�KDUDKR�VHKK�XNT�QDPTHQD��
:KHQ�GHFLGLQJ�DOO�WKHVH�LVVXHV�LW�LV�YHU\�LPSRUWDQW�
WR�UHPDLQ�IRFXVHG�RQ�\RXU�JRDOV��7KH�ORRN�RI�\RXU�
VWDQG�PD\�YDU\�DFFRUGLQJ�WR�ZKHWKHU�\RX�DUH�VHOOLQJ�
SURGXFWV�GLUHFW�IURP�WKH�VWDQG�RU�XQGHUWDNLQJ�
GHPRQVWUDWLRQV��2QFH�\RX�KDYH�GHFLGHG�RQ�WKH�ORRN�
DQG�IHHO�RI�WKH�VWDQG��\RX�ZLOO�QHHG�WR�GHFLGH�RQ�KRZ�
WR�ĺW�WKH�VWDQG�RXW�DQG�ZKHUH�PRQH\�LV�EHVW�VSHQW�

SAPCE ONLY�
,I�\RX�ERRN�D�VSDFH�RQO\�VWDQG��\RX�ZLOO�QHHG�WR�VWDUW�
IURP�VFUDWFK��,W�LV�LPSRUWDQW�WR�FRQVLGHU�KRZ�WR�PDNH�
EHVW�XVH�RI�WKH�DYDLODEOH�DUHD��5HPHPEHU��ZLWK�VSDFH�
RQO\��WKDW�LV�H[DFWO\�ZKDW�\RX�JHW��<RX�ZLOO�QHHG�WR�ORRN�
DW�DOO�DVSHFWV�RI�WKH�VWDQG�LQFOXGLQJ�OLJKWLQJ��ĻRRULQJ�
DQG�VXSSO\�RI�HOHFWULFV�

SCHELL SCHEME�
7KH�RUJDQL]HU�SURYLGHV�\RX�ZLWK�ZDOOV�WR�\RXU�ERRWK��
7KLV�LV�RIWHQ�WKH�FKHDSHVW�URXWH��)RU�D�YHU\�EDVLF�
VWDQG�\RX�FDQ�VLPSO\�KDQJ�JUDSKLFV�WR�WKH�ZDOOV�DQG�
\RXpUH�LQ�EXVLQHVV��0RUH�RIWHQ�WKDQ�QRW��DGGLWLRQDO�
HTXLSPHQW�ZLOO�PDNH�DOO�WKH�GLIIHUHQFH��3RUWDEOH�
GLVSOD\�HTXLSPHQW�LV�LGHDO�IRU�FXVWRPLVLQJ�D�VKHOO�
VFKHPH�VSDFH��3RS�XS�VWDQGV�PDNH�JUHDW�EDFNZDOOV��
5ROO�XS�EDQQHU�VWDQGV�DUH�OLJKWZHLJKW��FKHDS�DQG�HDV\�
WR�XVH��0DNH�VXUH�\RX�FRQVLGHU�ZKHUH�\RX�FDQ�VLW��ĺOO�
RXW�IRUPV�RU�GR�GHPRQVWUDWLRQV��:K\�QRW�PDUN�RXW�WKH�
VWDQG�LQ�\RXU�RIĺFH�ZLWK�WDSH�DQG�JHW�D�IHHO�IRU�KRZ�
\RXU�VWDQG�VSDFH�FRXOG�ZRUN"
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COST OF EXHIBITING

The cost of exhibiting can escalate well 
beyond the cost of the stand space. Items 
to consider are:

s� ([KLELWLRQ�DQG�GLVSOD\�HTXLSPHQW
s� *UDSKLFV
s� 6SDFH�FRVW
s� )ORRULQJ�FRVWV
s� 3HULPHWHU�ZDOOV�RU�GLYLGHUV
s� (OHFWULFDO�FRVWV
s� /LJKWLQJ�FRVWV
s� 2IĺFH�VSDFH
s� Seating
s� +RVSLWDOLW\�IRU�FXVWRPHUV��L�H��&RIIHH���

ELVFXLWV��VDQGZLFKHV�
s� 6WDQG�FOHDQLQJ
s� 0XOWLPHGLD�SUHVHQWDWLRQV
s� *XHVW�VKRZ�WLFNHWV
s� &DU�SDUNLQJ�WLFNHWV
s� 6HFXULW\
s� 6WDQG�3KRWRJUDSK\
s� 2II�VLWH�VWRUDJH�FKDUJHV
s� 6HW�XS�DQG�IUHLJKW�FKDUJHV
s� 3ULQWLQJ�DQG�SURPRWLRQDO�LWHPV
s� 6WDII�FRVWV��WLPH�DZD\�IURP�\RX�RIĺFH�
s� 7UDYHO�FRVWV
s� +RWHO�DQG�H[SHQVHV�

:KDW�VRUW�RI�LQFRPH�GR�\RX�HVWLPDWH�WKDW�WKH�VKRZ�
ZLOO�JHQHUDWH"�

,I�\RX�KDYH�QRW�H[KLELWHG�EHIRUH�LWpV�D�KDUG�RQH��%XW�
DV�ZLWK�PRVW�IRUP�RI�QHZ�PDUNHWLQJ�\RX�ZLOO�QHHG�
WR�PDNH�DQ�HGXFDWHG�JXHVVEDVHG�RQ�WKH�QXPEHU�RI�
SHRSOH�ZKR�DWWHQG�WKH�VKRZ��KRZ�PDQ\�PD\�YLVLW�\RXU�
VWDQG��ZKDW�WKH\�VSHQG��HWF��'RHV�\RXU�HVWLPDWHG�
LQFRPH�FRYHU�WKH�FRVWV�RI�DWWHQGLQJ�WKH�VKRZ"�

7U\�KDOYLQJ�\RXU�HVWLPDWHG�LQFRPH��

$UH�\RX�VWLOO�FRYHUHG"

PRE-SHOW PLANNING

Why are you exhibiting? 

2DS�RODBHkB�FN@KR�(E�XNT�RDS�LD@RTQ@AKD�
goals prior to the show it will be easier to 
establish if the show was worthwhile at 
the end. Measurable goals could include:

s� /DXQFKLQJ�D�QHZ�SURGXFW

s� *HQHUDWLQJ�D�VHW�QXPEHU�RI�VDOHV�OHDGV

s� 5HFUXLW�D�VHW�QXPEHU�RI�QHZ�GHDOHUV

s� 8QGHUWDNH�D�VHW�QXPEHU�RI�OLYH�SURGXFW�
GHPRQVWUDWLRQV

s� 6HOO�D�QXPEHU�RI�VXEVFULSWLRQV

ONCE YOU HAVE ESTABLISHED YOUR GOALS,  
SET YOURSELF A BUDGET.
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SPREAD THE WORD

You will need to decide who your target 
audience are prior to deciding on which 
show to attend and which goals to set. 

'RQpW�MXVW�VLW�EDFN�DQG�OHW�WKH�H[KLELWLRQ�RUJDQLVHU�GR�
DOO�WKH�ZRUN��$�OLWWOH�ELW�RI�ZRUN�DW�WKLV�VWDJH�FDQ�PDNH�
D�ELJ�LPSDFW��)LUVWO\�PDLO�\RXU�H[LVWLQJ�FOLHQWV��'RQpW�
MXVW�VHQG�WKHP�D�WLFNHW�LI�\RX�ZDQW�WKHP�WR�YLVLW�\RXU�
VWDQG��(QWLFH�WKHP��PRWLYDWH�WKHP�RU�EULEH�WKHP�ZLWK�
VRPHWKLQJ�DV�VLPSOH�DV�D�FRPI\�FKDLU�DQG�D�FXS�RI�
FRIIHH��)RFXV�RQ�WKH�EHQHĺWV�\RX�FDQ�RIIHU��5HWDLOHUV�
NQRZ�WKDW�SURPRWLRQV��VXFK�DV�VDOHV��LQ�VWRUH�
SURPRWLRQV��RU�QHZ�RIIHUV�FRXOG�GRXEOH�WUDIĺF���
7KH�VDPH�KROGV�WUXH�IRU�H[KLELWLRQV�

TOOLS YOU CAN USE TO SPREAD THE WORD:

s� 'LUHFW�PDLO�t�([LVWLQJ�FOLHQW�OLVW��$OVR�DVN�WKH�
RUJDQLVHU�IRU�D�OLVW�RI�SUH�UHJLVWUDQWV�

s� (PDLO�t�XVH�\RXU�RSW�LQ�FOLHQW�OLVW

s� 7HOHSKRQH�FDOOV�WR�NH\�SURVSHFWV

s� :HE�VLWH��FUHDWH�D�SDJH�MXVW�IRU�WKH�VKRZ�DQG�DQ\�
VSHFLDO�RIIHU�WKDW�PDQ\�EH�DYDLODEOH

s� 8VH�WKH�SURPRWLRQDO�VXSSRUW�WKDW�WKH�RUJDQLVHU�
RIIHUV��6KRZ�JXLGH�OLVWLQJV��FDWDORJXHV��HWF�

s� 3XW�D�IRRWQRWH�RQ�DOO�\RX�LQYRLFHV�qYLVLW�XV�DW�DEF�
RQ����0DUFK�����r

s� 35�LQ�WUDGH�PDJD]LQHV��&UHDWH�VRPH�SUHVV�UHOHDVHV�
UHODWLQJ�WR�\RXU�VKRZ�DFWLYLWLHV�IRU�WKH�WUDGH�SUHVV�

YOUR LITERATURE

Make sure you design and get it printed in 
plenty of time Have your literature ready. 

<RX�PD\�GHFLGH�WR�KDQG�RXW�\RXU�FRUSRUDWH�EURFKXUH��
7KLV�FDQ�EH�FRVWO\�DQG�\RX�PLJKW�ZDQW�WR�VDYH�LW�DV�D�
IROORZ�XS�WR�WKH�KRWWHVW�SURVSHFWV��7KLV�PHWKRG�DOVR�
JLYHV�\RX�DQ�H[FXVH�WR�UHFRUG�WKHLU�FRQWDFW�GHWDLOV�
VR�\RX�FDQ�FRQWDFW�WKHP�DW�D�ODWHU�GDWH��&RQVLGHU�
SUHSDULQJ�VSHFLDO�EURFKXUHV�RU�ĻLHUV�WKDW�VSHDN�
GLUHFWO\�WR�DWWHQGHHV��SHUKDSV�RIIHULQJ�VSHFLDO��
WHUPV�RU�GLVFRXQWV�

WHAT TYPE OF EXHIBITION 
EQUIPMENT SHOULD YOU BUY?

A lot depends on budget. First choice 
is whether you go for a fully custom 
designed and built exhibition stand or a 
portable exhibition display. 

0XFK�RI�ZKDW�\RX�FRXOG�RQO\�SUHYLRXVO\�DFKLHYH�ZLWK�D�
FXVWRP�EXLOW�H[KLELWLRQ�VWDQG�FDQ�QRZ�EH�DFKLHYHG�IRU�
D�IUDFWLRQ�RI�WKH�SULFH�XVLQJ�SRUWDEOH�GLVSOD\�V\VWHPV�

THE ADVANTAGES OF PORTABLE DISPLAY SYSTEMS 
OVER CUSTOM-BUILT SOLUTIONS ARE:

s� 5HGXFH�FDSLWDO�FRVW�t�3RUWDEOH�H[KLELWLRQ�GLVSOD\�
V\VWHPV�DUH�D�IUDFWLRQ�RI�WKH�FRVW�RI�FXVWRP��
EXLOW�VWDQG�

s� <RXU�H[KLELWLRQ�VWDQG�FDQ�EH�UHDG\�LQ�GD\V�UDWKHU�
WKDQ�ZHHNV�

s� 7U\�EHIRUH�\RX�EX\�t�<RX�FDQ�VHH�DQG�WHVW�WKH�
H[KLELWLRQ�GLVSOD\�HTXLSPHQW�EHIRUH�\RX�EX\�

s� (DVH�RI�WUDQVSRUW�t�3RUWDEOH�GLVSOD\�V\VWHPV��E\�
GHĺQLWLRQ��DUH�GHVLJQHG�WR�SDFN�XS�TXLFNO\�DQG�EH�
HDV\�WR�WUDQVSRUW�

s� 6PDOOHU�DQG�OLJKWHU�SURGXFWV�PHDQV�ORZHU�VKLSSLQJ�
FRVWV��/LJKWZHLJKW�EDQQHUV�VWDQGV�FDQ�EH�VHQW�WR�
D�VKRZ�E\�FRXULHU�RU�HYHQ�WDNHQ�RQ�DLUFUDIW��0RVW�
V\VWHPV�ZLOO�ĺW�LQ�WKH�ERRW�RI�D�FDU�

s� ,QVWDOODWLRQ�t�DOO�V\VWHPV�DUH�FKRVHQ�IRU�WKHLU�HDVH�
RI�XVH��(YHQ�WKH�PRVW�FRPSOH[�V\VWHPV�DUH�VLPSOH�
WR�XVH�DIWHU�WKH�ĺUVW�WLPH�DQG�DVVHPEO\�LQVWUXFWLRQV�
DUH�LQFOXGHG�

s� )OH[LELOLW\�t�&KRRVLQJ�WKH�ULJKW�FRPELQDWLRQV�RI�
VWDQGV�PHDQV�\RX�FDQ�XVH�WKH�VDPH�HTXLSPHQW�
WLPH�DQG�WLPH�DJDLQ�UHJDUGOHVV�RI�WKH�H[KLELWLRQ�
VSDFH�\RX�KDYH�DYDLODEOH�
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SHOWTIME

The stand and everything else is ready 
now: it’s down to you and your staff.

*UHDW�VWDII�FDQ�PDNH�DQ�DYHUDJH�VWDQG�D�VXFFHVV��
EXW�SRRU�VWDII�FDQ�UXLQ�WKH�PRVW�H[SHQVLYH�VWDQG�LQ��
WKH�VKRZ�

$�KLJKO\�PRWLYDWHG��ZHOO�LQIRUPHG�WHDP�FDQ�GR�PRUH�
WKDQ�DQ\�RWKHU�IDFWRU�WR�PDNH�\RX�VWDQG�RXW�IURP�WKH�
FURZG��$VVXPLQJ�\RXU�VWDII�KDYH�EHHQ�IXOO\�WUDLQHG�
SULRU�WR�WKH�VKRZ��ZK\�QRW�KDYH�PRUQLQJ�EULHĺQJV�
EHIRUH�WKH�VKRZ�RSHQV"�0DNH�VXUH�\RX�FRYHU�ZKDWpV�
H[SHFWHG�RI�HDFK�PHPEHU�RI�VWDII��DQG�ZRUN�WRZDUGV�
D�FRPPRQ�JRDO��4XDQWLĺDEOH�JRDOV�PDNH�UHZDUGLQJ�
VXFFHVV�PXFK�HDVLHU�DQG�JLYH�\RXU�VWDII�D�WDUJHW�WR�
VWULYH�WRZDUGV��:K\�QRW�KDYH�D�GDLO\�DZDUG��IRU�OHDG�
JHQHUDWLRQ�SHUKDSV�"�7KLQN�RI�ZD\V�RI�PRWLYDWLQJ�WKH�
VWDII�WKURXJK�RXW�WKH�GD\�

PASSING TRADE - YOUR STAND

You only have seconds to attract passers 
by at your trade show or exhibition.

([KLELWLRQ�JUDSKLFV�DUH�WKH�LFLQJ�RQ�WKH�FDNH�WKDW�
FDQ�HQWLFH�VKRZ�YLVLWRUV�RQWR�\RXU�VWDQG�UDWKHU�WKDQ�
D�FRPSHWLWRUVp��7KLQN�RI�D�WKHPH�WKDW�ĺWV�LQ�ZLWK�WKH�
JRDOV�\RX�KDYH�VHW�IRU�WKH�VKRZ�DQG�IRU�WKH�DXGLHQFH�
\RX�DUH�WU\LQJ�WR�DWWUDFW��3URIHVVLRQDO�H[KLELWLRQ�
JUDSKLFV�QHHGQpW�FRVW�D�IRUWXQH�DQG�FDQ�PDNH�DOO�
WKH�GLIIHUHQFH��&KRRVH�DQ�H[SHULHQFHG�H[KLELWLRQ�
JUDSKLFV�SURYLGHU�DQG�WKH\�VKRXOG�EH�DEOH�WR�XVH�
WKHLU�H[SHULHQFH�WR�DGYLVH�\RX�RQ�KRZ�WR�JHW�WKH�PRVW�
LPSDFW�IRU�\RXU�EXGJHW�

7KLQN�RI�\RX�VWDQG�D�ELW�OLNH�DQ�DGYHUW��)LUVW�RII�\RX�
QHHG�D�KHDGOLQH��6LQFH�\RX�RQO\�KDYH�D�IHZ�VHFRQGV�
WR�JHW�QRWLFHG�DQG�JHW�\RXU�PHVVDJH�DFURVV��\RXU�
KHDGOLQH�H[KLELWLRQ�JUDSKLFV�QHHG�WR�EH�FRPSHOOLQJ�
DQG�FRQFLVH��QR�PRUH�WKDQ���ZRUGV�DV�D�UXOH�RI�
WKXPE���&RPELQH�WKLV�ZLWK�D�VWXQQLQJ�LPDJH�DQG�\RX�
PD[LPL]H�WKH�LPSDFW�

TRAIN YOUR SHOW STAFF

Now you have done the hard work to  
get visitors on to your stand, the battle is 
half won. 

0DNH�VXUH�\RX�KDYH�FKRVHQ�WKH�EHVW�VWDII�\RX�KDYH�
IRU�WKH�MRE�DQG�WKHQ�EULHI�WKHP�IXOO\�RQ�WKH�JRDOV�
IRU�WKH�VKRZ�DQG�WKHLU�VSHFLĺF�UROH��&RQVLGHU�VDOHV�
LQFHQWLYHV�IRU�WKH�PRVW�OHDGV��VDOHV�RU�VXEVFULSWLRQV��
0DNH�VXUH�\RX�KDYH�HQRXJK�VWDII�WR�FRSH�ZLWK�WKH�
GHPDQG��3URVSHFWV�ZRQpW�ZDLW�DURXQG�IRU�VRPHRQH�WR�
EUHDN�IUHH�IURP�D�FRQYHUVDWLRQ�

4XHVWLRQQDLUHV�FDQ�EH�XVHIXO��5DWKHU�WKDQ�MXVW�
FROOHFWLQJ�EXVLQHVV�FDUGV��D�FDUHIXOO\�WKRXJKW�
RXW�VLPSOH�TXHVWLRQQDLUH�FRXOG�JLYH�\RX�YDOXDEOH�
LQIRUPDWLRQ�DIWHU�D�VKRZ��:KDW�LV�WKH�YLVLWRU�LQWHUHVWHG�
LQ�DQG�KRZ�ZRXOG�WKH\�OLNH�WR�EH�IROORZHG�XS"��
$IWHU�WKH�VKRZ�\RX�FDQ�IRFXV�\RX�PDLQ�HIIRUW�RQ�WKH�
KRWWHVW�SURVSHFWV�
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QUALIFY YOUR VISITORS

At a busy show your time is limited.  
The key to success is making sure you 
spend the right amount of time with the 
best prospects. 

+DYLQJ�FOHDU�JRDOV�ZLOO�KHOS�\RX�ZRUN�RXW�ZKDW�WLPH��
WR�VSHQG�ZKHUH"�$UH�\RX�VHOOLQJ�SURGXFWV�RU�MXVW��
OHDG�JDWKHULQJ"

SPEAK FLUENT BODY 
LANGUAGE

2LHKDR��DXD�BNMS@BS�@MC�NODM�PTDRSHNMR�
work but often go by the way side after a 
long day at a show. 

(YHU\�PLQXWH�DW�D�VKRZ�LV�FRVWLQJ�PRQH\��,W�SD\V�WR�
PDNH�VXUH�\RX�PD[LPL]H�\RXU�UHWXUQ�

COLLECT LEAD INFORMATION

You can simply collect business cards. 
Clip each card to a pre printed sheet 
VGDQD�XNT�B@M�FQ@CD�SGD�PT@KHSX�NE�ATXDQ
7KLV�ZD\�\RX�ZLOO�NQRZ�ZKLFK�qKRWr�SURVSHFWV�
WR�IROORZ�XS�ĺUVW�DIWHU�WKH�VKRZ��$VNLQJ�WKH�ULJKW�
TXHVWLRQV�ZLOO�KHOS�\RX�GHFLGH�LI�D�SURVSHFW�LV�KRW�
DQG�UHDG\�WR�RUGHU�QRZ�RU�LV�D�JRRG�SURVSHFW�IRU�WKH�
IXWXUH��$OWHUQDWLYHO\��\RX�FDQ�EX\�WDLORU�PDGH�XQLWV�
WR�VFDQ�FDUGV�RQFH�EDFN�LQ�WKH�RIĺFH��RU�DW�VRPH�
VKRZV��WKH�RUJDQLVHUV�ZLOO�RIIHU�D�EDU�FRGH�V\VWHP�WR�
UHFRUG�\RXU�FXVWRPHUV�GHWDLOV��$OO�\RX�GR�LV�VFDQ�WKH�
FXVWRPHUV�EDGJH�ZLWK�D�UHQWHG�EDU�UHDGHU��DQG�ZLWKLQ�
D�IHZ�GD\V�RI�WKH�VKRZ��D�UHSRUW�ZLOO�DUULYH�RQ�\RXU�3&�
ZLWK�DOO�WKH�FRQWDFW�LQIRUPDWLRQ�\RX�FRXOG�ZLVK�IRU��
4XDOLW\�LQIRUPDWLRQ�PHDQV�D�PRUH�VXFFHVVIXO�IRFXVHG�
SRVW�H[KLELWLRQ�IROORZ�XS�DQG�FRQYHUVDWLRQ�UDWLR�
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TEAM DEBRIEF

Try to get feed back on what worked and 
what didn’t. What changes can you make 
for the next show? 

'R�WKLV�DV�VRRQ�DV�SRVVLEOH�ZKLOH�LW�LV�IUHVK�LQ�
HYHU\RQHpV�PLQGV��WKHQ�UHFRUG�LW�IRU�XVH�ZKHQ�\RX�
QH[W�DWWHQG�WKDW�SDUWLFXODU�VKRZ�

:KHQ�\RX�JHW�EDFN�WR�WKH�RIĺFH�RQ�0RQGD\��VLW�GRZQ�
ZLWK�WKH�VWDQG�VWDII�DQG�NH\�PDQDJHUV�

'R�DQ�KRQHVW�DVVHVVPHQW�RI�ZKDW�ZRUNHG�DQG�ZKDW�
GLGQpW��(OLFLW�VXJJHVWLRQV�IRU�LPSURYLQJ�SHUIRUPDQFH�
DW�IXWXUH�HYHQWV��<RXU�VWDIIpV�LQVLJKWV�DUH�D�YDOXDEOH�
DVVHW��HVSHFLDOO\�ZKLOH�WKHLU�LPSUHVVLRQV�DUH�VWLOO�IUHVK�

FOLLOW UP ALL CONTACTS

8NT�BK@RRHkDC�GNV�GNS�SGD�OQNRODBS�V@R�
at the show. 

1RZ�\RX�FDQ�GLYLGH�WKH�OHDGV�LQWR�FDWHJRULHV�WR�
GHWHUPLQH�WKH�OHYHO�RI�IROORZ�XS��0DNH�VXUH�\RX�
IROORZ�HYHU\�OHDG�XS�HYHQ�LI�LW�LV�ZLWK�D�VLPSOH�WKDQN�
\RX�OHWWHU��)ROORZ�XS�TXLFNO\��)ROORZ�XS�FDOOV�RU�OHWWHU�
ZHHNV�ODWHU�VKRZ�\RXU�FRPSDQ\�LQ�D�EDG�OLJKW�DQG�
OHDYH�WKH�GRRU�RSHQ�WR�\RXU�FRPSHWLWRU�

DID YOU ACHIEVE YOUR GOALS

Did you achieve or exceed your goals 
set prior to the show. Is there a way of 
improving your performance next time?

TRACK THE LEADS

Use your database cleverly so that even if 
you convert a show contact in a year you 
know that the initial contact was made at 
the show. Only then can you decide if the 
show was a success.

SEND A MAILING TO ALL 
SHOW VISITORS

You may not be able to meet every visitor, 
but you can contact them. 

0RVW�RUJDQLVHUV�PDNH�WKH�YLVLWRU�OLVWV�DYDLODEOH�LQ�
WKHLU�HQWLUHW\��RIWHQ�IUHH��VRPHWLPHV�IRU�D�RQH�WLPH�
UHQWDO�IHH���$�TXLFN�o6RUU\�ZH�PLVVHG�\RX�EXW�GLG�\RX�
NQRZ���p�FDQ�PRS�XS�TXLWH�D�IHZ�QHZ�OHDGV��

3HUKDSV�D�VKRZ�YLVLWRU�GLGQpW�KDYH�WLPH�WR�YLVLW��
\RX��7KH�RUDQLVHU�ZLOO�KDYH�D�OLVW�VR�ZK\�QRW�XVH��
LW�IRU�D�PDLOLQJ��,I�\RXU�VKRZ�WDUJHWV�D�VSHFLĺF��
VHFWRU��WKH�PDMRULW\�RI�SHRSOH�DWWHQGLQJ�WKH�VKRZ�
FRXOG�EH�SURVSHFWV�

WAS IT WORTH EXHIBITING?

Do you just rely on gut feeling or can you 
measure results? 

,I�\RX�DUH�VHOOLQJ�SURGXFWV�IURP�\RXU�VWDQG�DW�WKH�
q,GHDO�+RPH�([KLELWLRQr�RU�WKH�q0RWRU�VKRZr�LW�PD\�
EH�YHU\�HDV\�WR�ZRUN�RXW�LI�LW�ZDV�ZRUWKZKLOH��,Q�PRVW�
FLUFXPVWDQFHV�LW�LV�PRVW�OLNHO\�KDUGHU�

If you make sales at the show it’s easy. Revenue - 
Cost of show = ROI

Lead generation. Cost of show / Number of leads = 
cost per lead

8VH�IRUPV�WR�JHW�FRQWDFW�GHWDLOV�RI�DOO�VWDQG�YLVLWRUV�
t�JLYH�WKHP�DQ�LQFHQWLYH��7UDFNLQJ�OHDGV�XVLQJ�\RXU�
GDWDEDVH�FDQ�JLYH�\RX�D�SUHWW\�JRRG�LGHD�HYHQ�LI�WKH�
RUGHU�FRPHV�PXFK�ODWHU�

8VH�VSHFLDO�VKRZ�RIIHUV

$�ODVW�WKRXJKW��,I�WKH�PRQH\�VDYHG�IURP�QRW�KDYLQJ�
WR�YLVLW�FOLHQWV�SOXV�WKH�VDYLQJV�LQ�ODXQFKLQJ�D�QHZ�
SURGXFW�DW�WKH�VKRZ�FRYHUV�WKH�FRVW�RI�VKRZ�WKHQ�
HYHU\WKLQJ�HOVH�LV�D�ERQXV�
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SALES GENERATED / LEADS 
GENERATED

A tricky one because the leads generated 
at the show may not come to fruition until 
months later having been followed up by 
your sales department.

%\�WKHQ��WKHUH�PD\�EH�QR�ZD\�WR�WUDFN�LW�EDFN�WR�WKH�
RULJLQDO�WUDGH�VKRZ�OHDG��<RX�FDQ�KRZHYHU�WUDFN�WKH�
QXPEHU�RI�KRW�OHDGV�GHSHQGLQJ�RQ�WKH�IHHGEDFN�\RX�
JRW�IURP�WKH�YLVLWRU�DW�WKH�VKRZ��%\�DVNLQJ�WKH�ULJKW�
TXHVWLRQ�\RX�VKRXOG�JHW�D�IHHO��JXW�IHHOLQJ�DJDLQ���LI�
WKH\�DUH�KRW�RU�QRW�

Sales leads x Number you normally convert x 
Average order value = Estimated show revenue

Tip 1: To help track show leads you can input  
 them into a section of your database then  
 even if they order in a year you should be  
� @AKD�SN�RDD�SG@S�kQRS�BNMS@BS�V@R�@S� 
 the show.

Tip 2:  Also consider special offer show vouchers  
 that people have to use in the future to get  
 the discount.

Tip 3:  Have you thought of selling a product on  
 your stand?

FOLLOW UP ALL CONTACTS

Every visitor to your stand should receive 
a timely follow-up. 

7KH�GHJUHH�RI�IROORZ�XS�ZLOO�GHSHQG�RQ�WKH�
FODVVLĺFDWLRQ�RI�WKH�FRQWDFW��UDQJLQJ�IURP�D�VLPSOH�
WKDQN�\RX�OHWWHU�WR�D�VDOHV�YLVLW��SKRQH�FDOO�RU�
LQIRUPDWLRQ�SDFN�

7R�\RXU�SURVSHFWV��WKH�GD\V�DQG�ZHHNV�IROORZLQJ�WKH�
H[KLELWLRQ�PDNH�LW�FOHDU�ZKR�PRVW�ZDQWV�WKHLU�EXVLQHVV�
DQG�ZKR�PD\�QRW�EH�UHDG\�WR�KDQGOH�LW���
'RQpW�EORZ�LW�QRZ�

FOLLOW THROUGH ON ALL 
PRESS RELEASES

Call all the editors you mailed your  
press releases to or who visited you  
on your stand. 

$VN�LI�WKHUHpV�DQ\�PRUH�LQIRUPDWLRQ�WKH\�PLJKW�QHHG��
7HOO�WKHP�RI�\RXU�VXFFHVVHV�DW�WKH�VKRZ��$�WLPHO\�
SKRQH�FDOO�QRZ�FRXOG�PHDQ�D�VROLG�PHQWLRQ�LQ�D��
SRVW�VKRZ�UHYLHZ�UHDG�E\�WKRXVDQGV�

RESERVE A PLACE FOR 
NEXT YEAR!

If you’ve met or exceeded your goals, now 
is the time to lock in a prime location at 
the next event. 

9LVLW�WKH�6KRZ�6DOHV�2IĺFH��RU�PDNH�VXUH�\RX�VHH�D�
ĻRRU�SODQ�VR�\RX�FDQ�UHVHUYH�\RXU�VWDQG�HDUO\�

MEASURE YOUR RESULTS

1DLDLADQ�XNTQ�RODBHkB��LD@RTQ@AKD�
goals? Now is the time to measure your 
success against them. 

,I�\RX�H[FHHGHG�\RXU�JRDOV��WU\�WR�GHWHUPLQH�ZK\��VR�
\RX�FDQ�UHSOLFDWH�WKDW�VXFFHVV�DW�WKH�QH[W�VKRZ��,I�\RX�
IHOO�VKRUW��ĺJXUH�RXW�ZKDW�\RX�FRXOG�GR�EHWWHU�

TRACK THE LEADS

'RQpW�MXVW�HYDOXDWH�\RXU�UHVXOWV�LPPHGLDWHO\�DIWHU�
WKH�HYHQW��0DQ\�FRPSDQLHV�GR�ZULWWHQ�OHDG�WUDFNLQJ�
UHSRUWV�WKUHH��VL[�DQG�HYHQ�QLQH�PRQWKV�DIWHU�D�PDMRU�
H[KLELWLRQ�WR�WUDFN�WKH�QHZ�FRQWDFWV�ULJKW�WKURXJK�WR�
WKH�ERWWRP�OLQH��2QO\�WKHQ�FDQ�\RX�WUXO\�GHWHUPLQH�WKH�
YDOXH�RI�WKH�H[KLELWLRQ�IRU�\RXU�FRPSDQ\�


